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Constructing and Administrating Questionnaire and Practical Application
A questionnaire is one of the methods used by the research during surveys to collect primary data in a given field of work.  Being one of the methods, a questionnaire can be tricky since it has various limitations that may result in certain errors of the data. It is one of the easiest and credible methods that a researcher can employ during the research, however, the researchers have to be aware of the disadvantages coming with its use. It is useful in the extraction and collection of information in the field of social sciences. This paper examines constructing and administrating questionnaire and the practical application in descriptive research. 
Constructing and Administrating Questionnaire
Descriptive research entails information that encompasses both qualitative and quantitative research methods. Descriptive research requires a research methodology that provides the perfect result and information in the research. However, the methods of information collection are critical and vital to achieving the objective of the research. One of the methods in place that researchers use is a questionnaire. According to Bird (2009), a questionnaire can help to provide reasonable and valuable information in a research. A questionnaire is also used to determine and collect information vital in the emergency units (Bird, 2009, p.1).  Using the right methodology provides the most appropriate information needed to evaluate the given research. 
Constructing and administrating a questionnaire is important since the questionnaire has various benefits. Bowling (2005) indicates that a questionnaire is cost effective. This is because the cost of handling the process of getting the information from the participant is cheap. Moreover, a questionnaire is time conscious since a researcher may decide to use different media such as the internet to ask the questions. The use of the internet can also speed the process of getting feedback from the participants. However, this whole process may be inhibited by some limits that may cause errors to the research. Although the questionnaire can be cost-effective and cheap, the majority of the reports indicate that it leads to low return rates (McColl, Jacoby, Thomas, Soutter and Bamford, 2001, p 3). A questionnaire may seem to be easier; however, it is tricky especially being in the field where the participants exhibit different attitudes. This can be a challenge to a researcher. According to Goddard and Villanova (2006), the researcher using questionnaire risks the challenge of lower return rate from the participants. This is one of the effects of applying questionnaire as Bowling (2005) demonstrates. According to Bowling (2005), the mode is crucial and important to get the required information from the participants. However, there are tips that can lead to constructing a successful questionnaire in a research. 
Practical Application
Applying a questionnaire in a descriptive research requires some level of success in the construction of the tips to be used. According to Bowling (2005), the researcher has to construct a questionnaire in a professional and attractive manner that would attract the teams or participants in the questionnaire. It useful that the code of response to be determined in advance before the applying questionnaire. The application of the questionnaire requires simplicity, and definite language to help the respondents in understanding. McColl et al (2001) assert that the designing of the questionnaire should be kept short. This is to enhance the understanding of the respondents limiting the cases of confusion. The application of questionnaire in descriptive research needs the researcher to develop the check for consistency. The questions should follow some lines that assist the respondent in answering. Moreover, it is advisable to get in touch with at least one pilot study. This will enhance the validity of the questions to the respondents. The technology is crucial in the application of a questionnaire. The technology can be used to enhance the process of a questionnaire. The researcher can use email or paper mails to pose the questions to the respondents. The computer can be used in the situations where the researcher and the respondents are close. The computer acts as the media to administer the questionnaires to the respondents. The technology can help the researcher to track his/her respondent. Using the database from computers the researcher can track the response of the participants. However, this does not guarantee the success of the response by the participants. Thus, maximizing the return of the respondent is important. The researcher can motivate his/her respondents, persist regularly, be accurate about the time and make a good relationship with the respondent.
In conclusion, this paper has examined constructing and administrating questionnaire and the practical application. A questionnaire is cost effective and cheap; however, it has challenges such as low return rates. Its application requires the researcher to be precise, construct a professional and attractive questionnaire, determine the code of response in advance, have consistency and use simple language. Regular persist and motivation can be used to maximize the return rate.  
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